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Why TangoWire?Why TangoWire?

Your goal is to reach the right individuals within a large ocean of viewers –
people, not some number.  That’s how you’ll maximize your ROI; reaching p p , y y ; g
individuals motivated to buy.  That’s how TangoWire views its members – as 
individuals - and that’s what we offer you:  the opportunity to deliver your 
message to individuals that match your marketing target audience.

Sure, we’ve got huge numbers:   TangoWire is a vast network of over 4,000 
websites accessing more than 70 online dating communities, serving over 
60 million high quality impressions to singles every month in various 60 million high quality impressions to singles every month in various 
different special interest categories.

But what’s important is that TangoWire will get you to the exact people But what s important is that TangoWire will get you to the exact people 
you want – Reach people, not numbers. 

For more advertising information – advertising@tangowire.comFor more advertising information advertising@tangowire.com



Advertising Traffic & CategoriesAdvertising Traffic & Categories
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Big Beautiful Women (BBW)Big Beautiful Women (BBW)

AGE

Gender

Women
58%

Men
42%18 to 24 12%

25 to 34 31%

35 to 44 32%

18_24 12.34%
25_34 30.94%
35_44 31.87%
45 54 19.00%

45 to 54 19%

55+ 6%

Ethnicity Children N  

Children

_
55+ 5.85%

Asian 2.62%
Latino/Hispanic 8.36%

Black/African American 18.91%
White/Caucasian 62.16%

Ethnicity Children 
41%

No 
Children 

59%

L ti  /
Other Ethnicity 7.95%

Other
16%

US/Canada

Location 

84%



Single ParentsSingle Parents
Gender

Men 

AGE

18 to 24 20.52%

25 to 34 37.16%

31%

Women 
69%

Children35 to 44 40.46%

45 to 54 1.77%

55+ 0.09%
Have Children - living with me

Have Children - not living with me

Ethnicity

Asian 5.41%
Latino/Hispanic 9.73%
Black/African American 20.68%
White/Caucasian 55 22% 70%

30%

Other

Location 

White/Caucasian 55.22%
Other Ethnicity 8.96%

70%

24%

US/Canada
76%



SeniorsSeniors

AGE

Gender

AGE

Women
55%

Men
45%

18 to 24 0.27%

25 to 34 0.72%

35 to 44 0.56%

Ethnicity

Children45 to 54 10.26%

55+ 88.19%

No 
Children

28%y

L ti  

Asian 2.49%

Black/African American 9.37%

Latino/Hispanic 3.31%

White/Caucasian 78 65%

Children 
82%

Other
18%

US/Canada

Location White/Caucasian 78.65%

Other Ethnicity 4.17%

82%



MilitaryMilitary

AGE

Gender

AGE

Women
67%

Men
33%

18 to 24 27.48%

25 to 34 35.39%

35 to 44 24.13%

Ethnicity

Children
45 to 54 10.49%

55+ 2.50%

No Children

L ti  

Asian 11.25%
Black/African American 11.49%
Latino/Hispanic 10.43%
White/Caucasian 56.37%
Other Ethnicity 10.47%

Children
57%

Children
43%

Other
37%

US/Canada

Location 
y

63%



All TangoWireAll TangoWire
Gender

AGE Women
61%

Men
39%

18 to 24 19.12%
25 to 34 28.85%
35 to 44 27.10%

Ethnicity Have 
ChildrenNo

Children
45 to 54 17.91%
55+ 7.01%

Children
39%Children 

61%

L ti  

Asian 7.05%

Black/African American 16.68%

Latino/Hispanic 8.03%

White/Caucasian 58.23%

Oth Eth i it 10 01%

Other
27%

US/Canada

Location Other Ethnicity 10.01%

73%


